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Human rights now a matter for businesses, say 
executives—but concrete actions are lagging	  

A new report published today (March 16th) by The Economist Intelligence Unit 
shows that a large majority of executives (83%) believe that human rights are 
a matter for businesses, not just for governments.	  

The road from principle to practice: Today’s challenges for business in 
respecting human rights is sponsored by: DLA Piper, Lilly, Global Business 
Initiative on Human Rights, Mazars, Telenor Group and Universal Rights 
Group; and supported by: International Chamber of Commerce (ICC), IPIECA, 
International Organisation of Employers (IOE), Norwegian Ministry of Foreign 
Affairs and The Foreign & Commonwealth Office.	  

The report also finds that 71% of business leaders say that their firm’s 
responsibility to respect human rights goes beyond simple obedience to local 
laws.	  

While this response suggests corporate attitudes are evolving quickly, only 
22% say they have a publicly available human rights policy in some form, and 
44% say that human rights are an issue on which CEOs take the lead.	  

The most common barriers to progress, according to the respondents, are 
lack of understanding of their company’s responsibilities (30%) and lack of 
training and education for employees (25%). 	  

Aviva Freudmann, the editor of the report, said: “Clearly companies are still 
coming to grips with their human rights responsibilities. Businesses 
acknowledge that it’s not just a role for governments—and they want to take 
an active role in respecting human rights. But concrete actions are still lagging 
behind the intentions.”	  

The report also shows that companies do not see a business case—focused 
on immediate costs and benefits—for human rights, but rather see respecting 
human rights as helpful in building good relationships with local communities 
(48%), protecting the company and brand and reputation (43%); and serving 
moral/ethical considerations (41%).	  

Read The road from principle to practice: Today’s challenges for 
business in respecting human rights here	  
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Aviva Freudmann, project director +49 (0)69 71 71 88 162, 
AvivaFreudmann@economist.com 	  



	  	  

Notes to editors	  

About The Economist Intelligence Unit	  

The Economist Intelligence Unit is the world leader in global business 
intelligence. It is the business-to-business arm of The Economist Group, 
which publishes The Economist newspaper. As the world's leading provider of 
country intelligence, The Economist Intelligence Unit helps executives make 
better business decisions by providing timely, reliable and impartial analysis 
on worldwide market trends and business strategies. More information about 
The Economist Intelligence Unit can be found at www.eiu.com or follow us on 
www.twitter.com/theeiu.	  

About the sponsors	  

DLA Piper is a global law firm with 4200 lawyers in more than 30 countries 
throughout the Americas, Asia Pacific, Europe and the Middle East.	  

Lilly is a global pharmaceutical company that works to discover and bring life-
changing medicines to those who need them, improve the understanding and 
management of disease.	  

The Global Business Initiative on Human Rights (GBI) advances human rights 
in a business context through peer learning, outreach and capacity building, 
and informing policy.	  

Mazars is an international, integrated and independent organisation, 
specialising in audit, accountancy, tax, legal and advisory services.	  

Telenor Group is an international provider of tele, data and media 
communication services. It is one of the world’s largest mobile 
telecommunications companies with operations across the Nordic region, 
Central and Eastern Europe and in Asia.	  

Universal Rights Group is a think tank focused on international human rights 
policy. It aims to strengthen the promotion and protection of human rights 
through dialogue, information-sharing, and policy analysis and 
recommendation.	  

About the supporters	  

International Chamber of Commerce (ICC) represents business worldwide. It 
operates globally and is headquartered in Paris.	  

IPIECA is the global oil and gas industry association for environmental and 
social issues.	  

International Organisation of Employers (IOE) is the largest network of the 



private sector in the world, representing business on social and labour issues.	  

Norwegian Ministry of Foreign Affairs aims to secure and promote Norway’s 
interests internationally.	  

The Foreign & Commonwealth Office promotes the United Kingdom's 
interests overseas, supporting its citizens and businesses around the globe.	  

	  


